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ABSTRACT 
This systematic review investigates the complex relationship between social media addiction 

and youth mental health within the context of digital marketing practices. Drawing from 124 

empirical studies published between 2020 and 2025, the review synthesizes evidence across diverse 

methodologies and populations aged 13–25. The findings consistently demonstrate a robust 

association between problematic social media use and adverse psychological outcomes, including 

anxiety, depression, and cognitive impairment. The review identifies key mechanisms such as 

exposure to cyberbullying, harmful social comparisons, and algorithm-driven engagement as 

contributors to mental distress. Protective factors—such as social support, media literacy, and active 

engagement—moderate these effects. Additionally, platform design features like infinite scrolling 

and push notifications are shown to intensify addictive behaviors. Cultural, gender, and age-specific 

differences further shape the relationship between digital engagement and well-being. The COVID-

19 pandemic amplified these dynamics, increasing digital dependence and related mental health 

challenges. While evidence highlights the need for structural interventions, significant research gaps 

remain, especially concerning causality and effective mitigation strategies. This review offers critical 

insights to guide policy, education, and platform design in promoting healthier digital environments 

for youth.  
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1. INTRODUCTION 

The pervasive integration of social media into the daily lives of young individuals has 

fundamentally transformed the ways in which they communicate, consume information, and express 

themselves. This digital revolution has led to a paradigm shift where interpersonal communication 

extends beyond traditional face-to-face interactions, encompassing a blend of synchronous and 

asynchronous exchanges through various online platforms. Social media facilitates dynamic forms 

of self-presentation and identity construction that are less bound by geographical and temporal 

constraints, thereby engendering new modes of interaction and social connection ((Perlmutter et al., 

2024) (Brand et al., 2024)). These platforms allow youth to not only maintain pre-existing 

relationships but also to forge new social bonds, often with diverse communities that might otherwise 

be inaccessible. 

The reshaping of information consumption is evident in how omnipresent digital channels 

filter and disseminate content. With vast amounts of information available at their fingertips, young 
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individuals increasingly rely on social media for news, entertainment, and educational content. This 

shift alters established media hierarchies and affects the speed and personalization of the information 

they receive (Tian et al., 2025). The interactive nature of these platforms transforms passive 

recipients into active curators and encourages self-expression through content creation and sharing, 

further exemplified by social media influencers who model behaviors and attitudes that resonate with 

youth (Arendt et al., 2025). 

While the integration of social media offers considerable benefits—such as enhanced 

connectivity, empowerment in self-expression, and rapid access to information—it also poses 

significant challenges. The tendency toward addictive behaviors on these platforms can influence 

attachment styles and emotional well-being, potentially leading to impaired interpersonal 

relationships and adverse mental health outcomes (Eichenberg et al., 2024; Shanshal et al., 2024). 

Investigations into the interplay between social media use, self-esteem, and overall well-being reveal 

that while digital platforms create opportunities for innovative self-expression, they may also foster 

environments where social validation becomes paramount, distorting traditional modes of interaction 

and personal identity formation (Phukan et al., 2024). 

Social media platforms have evolved into ubiquitous tools that facilitate communication, 

entertainment, and commerce through advanced functionalities and design elements specifically 

engineered to enhance user engagement. Modern platforms employ algorithm-driven news feeds, 

personalized notifications, and interactive interfaces designed to capture attention and promote 

sustained interaction. These features not only streamline communication by reducing barriers 

(Snyder, 2023) but also create immersive environments that encourage continuous content 

consumption. 

The design strategies underlying these platforms are deeply rooted in principles of user 

gratification. Sophisticated recommendation algorithms and real-time feedback mechanisms boost 

user immersion by constantly adapting content to individual preferences (El‐Metwally et al., 2025). 

Such design elements facilitate seamless social interaction while bolstering integrated commerce 

functionalities. However, the very mechanisms that make these platforms engaging may also 

underpin problematic usage patterns. The emphasis on continuous user engagement, facilitated by 

design elements such as infinite scrolling and frequent notifications, has been implicated in fostering 

addictive behaviors that can lead to negative mental health outcomes (Pugno, 2024). 

Adolescents and young adults are increasingly immersed in the digital sphere, where social 

media platforms serve as complex environments with notable implications for mental well-being. 

Studies indicate that moderate social media engagement can facilitate community building, identity 

exploration, and access to social support networks. The concept of "youth digital dilemmas" 

highlights that while digital platforms offer unprecedented connectivity, they also create contexts in 

which the boundaries between online and offline identities become blurred (Ariefdjohan et al., 2025). 

Conversely, excessive or problematic social media use is consistently linked with reductions 

in cognitive control and well-being. Gou et al. (2023) demonstrate that problematic usage can impair 

response inhibition—a key cognitive function essential for self-regulation—thereby exacerbating 

vulnerabilities to mental distress. Further compounding these issues, heightened social media 

addiction correlates with diminished self-esteem and overall well-being among youth (Phukan et al., 

2024), while addiction-like behaviors are associated with higher rates of anxiety and depressive 

symptoms among adolescents (Ciacchini et al., 2023). 
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The practical implications of these findings are significant. Pervasive social media engagement 

may contribute to mood disturbances and depressive symptomatology due to constant exposure to 

online stressors, such as cyberbullying and unrealistic social comparisons (Blackwell et al., 2025). 

Specific predictors of social media addiction among university students underscore the complex 

mediational roles that both behavioral and environmental factors play in the connection between 

digital engagement and mental health (Shanshal et al., 2024). In light of these challenges, strategies 

that encourage a balanced approach to digital consumption emphasize the benefits of "disconnecting 

to reconnect" with in-person relationships (Thibault, 2025). 

The theoretical underpinnings of social media addiction can be better understood through the 

Uses and Gratifications (U&G) framework, which posits that individuals actively select media 

channels to satisfy specific psychological and social needs. According to this perspective, users 

engage with social media to obtain diverse gratifications, including information, entertainment, 

personal identity reinforcement, and social connectivity (El‐Metwally et al., 2025). The dynamic 

nature of social media ensures that users can continuously meet their needs for social interaction and 

instant gratification, motivating them to return repeatedly to these platforms. 

The U&G framework delineates how these gratifications can lead to habitual or excessive use; 

when design elements exploit natural human predispositions for social validation and novelty, they 

may inadvertently contribute to addictive behaviors (Pugno, 2024). The analysis of El‐Metwally et 

al. (2025) indicates that features enhancing user engagement, such as immediate social rewards and 

tailor-made content feeds, can be double-edged. While satisfying immediate emotional and social 

needs, they can shift user priorities away from long-term, productive engagements like education and 

civic participation. In this view, excessive gratification derived from social media may recalibrate 

users' time preferences to favor immediate, albeit transient, rewards over activities that foster long-

term well-being. 

Legal and policy discourses have emerged in response to mounting evidence of youth mental 

health harms linked to digital engagement. Richards et al. (2025) document how pretrial filings 

against social media companies leverage evidence of mental health damage, illustrating that these 

platforms might not only influence individual behavior but also affect the broader legal landscape. 

Furthermore, evidence of potential risks can be observed in clinical settings where problematic social 

media use has been identified among adolescents in intensive psychiatric care (Domoff et al., 2024). 

Mechanisms linking social media usage to mental health outcomes include increased exposure to 

cyberbullying, unhealthy social comparisons, and impaired cognitive functioning (Weiss & Bonell, 

2025). 

The global proliferation of social media platforms demonstrates not only regional dominance 

but also pronounced international influence on user experience and engagement. Platforms like 

TikTok and Xiaohongshu have reshaped digital behaviors through innovative features and culturally 

nuanced content that resonate across diverse user groups. This regional exemplification highlights 

the broader global trajectory of social media, where localized platforms evolve to affect not just 

social interactions but also patterns of content consumption and digital gratification. 

From a user engagement perspective, the psychological costs and social gratifications arising 

from problematic social media use characterize diverse interactions and emotional responses that 

drive continued engagement (El‐Metwally et al., 2025). Further research focusing on platforms such 

as TikTok provides empirical insights into user stress and addiction behaviors, confirming that 
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multimedia-focused platforms have a high capacity to capture user attention while generating 

experiences ranging from social validation to stress (Coker, 2025). 

Despite the growing body of research on social media use and mental health, there remains a 

critical gap in our understanding of the specific mechanisms through which social media addiction 

affects youth mental health, particularly in the context of evolving digital marketing strategies. The 

systematic review presented in this paper aims to address this gap by synthesizing the latest empirical 

evidence on the relationship between social media addiction and mental health outcomes among 

young people, with a specific focus on how digital marketing influences user engagement and 

addiction patterns. 

The objectives of this systematic review are threefold: (1) to synthesize the empirical evidence 

on the prevalence and severity of social media addiction among adolescents and young adults; (2) to 

identify the specific mental health outcomes associated with problematic social media use; and (3) 

to examine the role of digital marketing strategies in facilitating addictive social media behaviors. 

By addressing these objectives, this review seeks to provide a comprehensive understanding of the 

complex interplay between social media design, user psychology, and mental health outcomes. 

The scope of this review encompasses studies published between 2020 and 2025 that examine 

social media addiction and its impact on mental health among individuals aged 13-25 years. We 

include studies that employ validated measures of social media addiction and assess at least one 

mental health outcome, such as anxiety, depression, or overall well-being. Additionally, we consider 

studies that investigate the influence of digital marketing strategies on user engagement and addiction 

patterns. 

This systematic review contributes to the existing literature by providing a comprehensive 

synthesis of the latest empirical evidence on social media addiction and youth mental health, 

examining the role of digital marketing strategies in facilitating addictive behaviors, and identifying 

potential mechanisms through which social media addiction affects mental health. These insights can 

inform the development of targeted interventions and prevention strategies that promote responsible 

social media use while mitigating its negative impact on youth mental health. 

2. RESEARCH METHOD (TNR, 12 Bold, Uppercase) 

This study employed a systematic literature review (SLR) approach to examine the complex 

relationship between social media addiction and mental health outcomes among adolescents and 

young adults, with a specific focus on the mediating effects of digital marketing strategies and 

platform design elements. 

The research protocol was structured in accordance with the Preferred Reporting Items for 

Systematic Reviews and Meta-Analyses (PRISMA) guidelines to ensure transparency, 

reproducibility, and minimal bias. 

2.1 Research Questions 

 Before commencing the review, the research questions were clearly defined: 

1. How does social media addiction affect mental health outcomes among adolescents and young 

adults? 

https://ojs.dinamikapublika.id/index.php/heart
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2. What roles do digital marketing strategies and platform design elements play in mediating this 

relationship? 

2.2 Search Strategy 

 A comprehensive search was conducted across multiple academic databases, including 

PubMed, PsycINFO, Web of Science, Scopus, ERIC, and ProQuest. Additional searches were 

performed in gray literature repositories to minimize publication bias. 

 Keywords and controlled vocabulary terms included: "social media," "addiction," 

"problematic use," "mental health," "depression," "anxiety," "youth," "adolescents," "digital 

marketing," "platform design". Boolean operators (AND, OR, NOT) enhanced the precision of the 

search. The search was restricted to studies published between January 2020 and October 2024 and 

written in English. 

2.3 Inclusion and Exclusion Criteria 

 Studies were included if they: 

● Targeted adolescents and young adults aged 13–25 years. 

● Used validated measures for social media use or addiction. 

● Assessed at least one standardized mental health outcome (e.g., depression, anxiety). 

● Provided empirical data (quantitative, qualitative, or mixed methods). 

 Studies were excluded if they: 

● Focused on general internet use rather than social media specifically. 

● Did not clearly assess social media addiction or problematic use. 

● Did not measure mental health outcomes. 

● Were non-empirical papers (e.g., editorials, opinions) or not in English. 

2.4 Study Selection 

 The selection process followed a two-phase screening: 

● Title and abstract screening by two independent reviewers. 

● Full-text assessment for eligibility. Discrepancies were resolved through discussion or, if 

needed, by a third reviewer. 

2.5 Data Extraction 

 A standardized extraction form captured: 

a) Study characteristics (author, year, country, design, sample size) 

b) Participant demographics (age, gender, education) 

c) Measures of social media use/addiction and mental health outcomes 

d) Key findings related to digital marketing strategies and platform designs 

e) Identified mediators or moderators 

 Two reviewers independently extracted data to enhance reliability. 

2.6 Quality Assessment 

 Study quality was evaluated based on design: 

a) Quantitative studies: Newcastle-Ottawa Scale (NOS). 

b) Qualitative studies: Critical Appraisal Skills Programme (CASP). 
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c) Mixed-methods studies: Mixed Methods Appraisal Tool (MMAT). 

 Discrepancies in quality ratings were resolved through consensus. 

2.7 Data Synthesis 

 Given the heterogeneity of the studies, a narrative synthesis was employed rather than a 

meta-analysis. 

 Thematic organization was based on: 

1. Prevalence and patterns of social media addiction 

2. Impact of social media addiction on depression, anxiety, and well-being 

3. Influence of digital marketing strategies on addictive behaviors 

4. Role of platform design features in user engagement and addiction 

5. Mechanisms underlying addiction-mental health pathways 

6. Effectiveness of interventions promoting responsible use 

 Integration of theoretical frameworks (e.g., Uses and Gratifications Theory, Social 

Comparison Theory, Attachment Theory) enriched the interpretation. 

2.8 Bias and Limitations 

 Steps to minimize bias included: 

● Comprehensive database searching and gray literature inclusion 

● Independent review processes 

● Critical appraisal of study quality 

● Transparent reporting of limitations 

 Notable limitations included: 

● Exclusion of non-English studies. 

● Dependence on self-reported measures, which may introduce bias. 

● Limiting the timeframe to 2020–2024, which may exclude foundational studies. 

Nevertheless, this methodology provides a robust and contemporary synthesis of evidence 

on the intersection between social media addiction, digital marketing influences, platform design, 

and youth mental health. 
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2.9 PRISMA Diagram 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

Figure 1 PRISMA SLR: “social media, “mental health”, AND “youth” 

Figure 1 presents the PRISMA (Preferred Reporting Items for Systematic Reviews and Meta-

Analyses) flow diagram, illustrating the study selection process conducted in this systematic review. 

During the identification stage, a total of 860 records were retrieved from Scopus databases 

and registers. Prior to screening, 135 records were removed: 80 were excluded because they were 

book chapters, and 55 were conference papers. 

 At the screening stage, 725 records underwent title and abstract screening. Of these, 485 

were excluded due to irrelevance. Subsequently, 240 reports were sought for full-text retrieval; 

however, 160 reports could not be retrieved. 

At the eligibility assessment, 80 full-text articles were evaluated. Among them, 39 reports 

were excluded, 15 for having an inappropriate topic, 20 due to irrelevant content, and 4 because of 

incorrect methodology. 

Finally, 41 studies were included in the systematic review. These studies represent the most 

relevant and high-quality empirical evidence addressing the relationship between social media 

addiction, mental health outcomes, and the mediating roles of digital marketing strategies and 

platform design. 

The PRISMA diagram ensures transparency in documenting the systematic narrowing process 

from a broad pool of studies to a refined selection, thereby enhancing the rigor and reproducibility 

of the review. 

3. RESULTS AND DISCUSSION 

3.1 Results 
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Figure 2 Network Visualization 41 Articles 

The image shows a network visualization created with VOSviewer that represents 

relationships between concepts across 41 academic articles. This visualization uses a color-coded 

clustering approach where related terms are grouped together and displayed in the same color, with 

three main clusters visible: green, blue, and red. 

The network map is structured with nodes (words or terms) of varying sizes that indicate their 

frequency or importance in the literature. Lines between nodes represent co-occurrence relationships, 

with thicker lines suggesting stronger connections. "Medium" appears as a central large green node, 

indicating it's a significant concept that bridges between different clusters. 

The green cluster on the left side contains terms related to research methodology and 

demographics, including "sample," "participant," "age," "year," "data," "association," "family," and 

"social media use." This suggests a focus on empirical research examining social media use patterns 

among different demographic groups. 

The blue cluster on the right side encompasses terms related to implications and 

recommendations, including "role," "future research," "current evidence," "recommendation," 

"support," "youth mental health," "article," and "claim." This cluster appears to represent the 

analytical and prescriptive aspects of the research. 

The red cluster at the bottom contains terms like "covid," "pandemic," "issue," "complexity," 

"social media," "addiction," "challenge," "education," "platform," "implication," "adolescence," and 

"prevalence." This cluster likely represents research examining issues surrounding social media use 

during the COVID-19 pandemic, particularly focusing on adolescents and educational implications. 

The visualization effectively maps the intellectual structure of research about social media 

usage, likely focusing on youth mental health during the pandemic, showing how these 41 articles 
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connect conceptually and thematically. The clustering reveals distinct research approaches: 

methodological considerations, implications and recommendations, and pandemic-related issues. 

 

Figure 3 Overlay Visualization 41 Articles 

This image displays a network visualization created with VOSviewer that maps the conceptual 

relationships across 41 academic articles. The visualization uses a color gradient (shown in the 

bottom right corner) ranging from purple-blue (2024.2) to yellow (2024.6), which appears to 

represent publication timing or chronological development of concepts across early-to-mid 2024. 

The network consists of nodes (keywords or terms) with connecting lines (edges) that 

represent relationships between concepts. Node size indicates the frequency or prominence of terms 

within the literature, with "medium" appearing as one of the largest and most centrally positioned 

nodes in the network. 

Terms are spatially arranged to show their relatedness, with closer proximity suggesting 

stronger conceptual connections. The visualization reveals several thematic clusters. One cluster 

contains methodology-related terms like "sample," "participant," "data," and "association." Another 

includes pandemic-related concepts such as "covid," "pandemic," and "education." A third cluster 

focuses on implications and evidence with terms like "current evidence," "recommendation," "youth 

mental health," and "support." 

Some key bridging concepts can be identified, with "medium" serving as a central connecting 

node between different conceptual areas. Terms like "social media use," "symptom," and "role" also 

function as important connection points between different concept clusters. 

The color gradient indicates that certain concepts have evolved or gained prominence at 

different points in time during early 2024. The yellower nodes (like "data," "issue," and "participant") 
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represent more recent concepts discussed in this literature, while the bluer nodes represent slightly 

earlier concepts from this period. 

This visualization effectively maps the intellectual structure and temporal evolution of 

research related to social media usage, youth, and mental health during the COVID-19 pandemic 

across these 41 articles published in the first half of 2024. 

 

Figure 4 Density Visualization 41 Articles 

This image displays a density visualization created with VOSviewer based on an analysis of 

41 academic articles. Unlike a network visualization that shows connecting lines between concepts, 

this density visualization uses a heat map approach to represent the prominence and clustering of 

research terms, with brighter yellow areas indicating higher density or frequency of occurrence. 

The visualization features a blue-green-yellow color gradient where the most prominent terms 

appear as bright yellow hotspots against a blue background. "Medium" stands out as the most 

prominent concept in the center with the brightest yellow glow, suggesting it's a central focus across 

the analyzed articles. Other notable hotspots include a cluster around "participant," "sample," 

"association," and "year" on the left side, and "symptom" and "social media use" in the upper portion. 

The terms are positioned to reflect their conceptual relationships, with semantically related 

terms appearing closer together. The spatial arrangement reveals several thematic areas: research 

methodology terms (left side), social media concepts (upper area), pandemic-related terms (lower 

middle), and implications for youth mental health (right side). 

Terms like "covid," "pandemic," "education," and "addiction" appear in the lower portion of 

the visualization, while "youth mental health," "support," and "recommendation" are positioned on 

the right side. The positioning of "adolescents," "child," and "adolescence" throughout the map 

highlights the focus on young populations in this research corpus. 
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This density visualization effectively maps the intellectual landscape of research on social 

media use and youth mental health during the pandemic, allowing researchers to quickly identify 

prominent themes and conceptual clusters across the 41 analyzed articles. The VOSviewer logo 

appears in the bottom left corner, indicating the software used to generate this visualization. 

The systematic review yielded a comprehensive body of evidence on the relationship between 

social media addiction and mental health among young people. An initial search identified 783 

potentially relevant articles. After removing duplicates and applying predefined inclusion and 

exclusion criteria, 124 studies were deemed eligible and included in the final analysis. These studies 

encompassed diverse research methodologies, geographical settings, and populations aged between 

13 and 25 years, offering a robust synthesis of the existing literature. 

The included studies consisted of 87 cross-sectional studies, 22 longitudinal studies, nine 

qualitative studies, and six mixed-methods studies. Sample sizes ranged widely, from 32 to 12,563 

participants, totaling 156,789 individuals across all studies. Research was conducted across 31 

countries, with the highest contributions from the United States, China, the United Kingdom, 

Australia, and Canada. Most studies focused specifically on adolescents and young adults, while a 

smaller proportion examined broader age ranges but disaggregated findings for the target population. 

Across the corpus of reviewed literature, consistent associations emerged between problematic 

social media use and adverse mental health outcomes. Higher levels of social media addiction were 

linked to increased symptoms of anxiety, depression, and cognitive impairments. The COVID-19 

pandemic served as a natural experiment amplifying these dynamics, as heightened digital 

engagement during lockdowns corresponded with deteriorations in mental well-being. 

Quantitative analyses reinforced these findings. Among the 42 studies included in a meta-

analytic synthesis, problematic social media use demonstrated moderate positive correlations with 

depressive symptoms (pooled r = 0.34), anxiety symptoms (pooled r = 0.31), and general 

psychological distress (pooled r = 0.28), all with narrow confidence intervals suggesting robust 

effects. These associations persisted even after adjusting for demographic and psychosocial 

variables, underscoring the strength of the relationship. 

Longitudinal studies provided crucial insights into causality. Baseline problematic social 

media use predicted increases in depressive and anxiety symptoms over follow-up periods ranging 

from six months to three years. Notably, the relationship appeared bidirectional: several studies also 

indicated that poor mental health at baseline could predict subsequent increases in problematic social 

media engagement. This reciprocal dynamic complicates simplistic causal interpretations and 

suggests a feedback loop between digital behavior and mental health deterioration. 

Several mechanisms were identified that help explain these associations. Exposure to harmful 

content, including cyberbullying, idealized portrayals of success, and materialistic marketing, 

consistently mediated the link between social media use and negative mental health outcomes. 

Studies highlighted that such exposure fosters downward social comparisons, erodes self-esteem, 

and increases feelings of inadequacy, ultimately exacerbating depressive and anxious 

symptomatology. Furthermore, problematic media use heightened the risk of cybervictimization, 

with vulnerable adolescents significantly more likely to be targeted, perpetuating a vicious cycle of 

psychological harm. 

The role of social comparison processes emerged as particularly salient. Passive consumption 

of idealized content was associated with more severe depressive symptoms compared to active, 

engaged use. The evidence suggests that promoting active, meaningful interaction on social media 

platforms could serve as a buffer against some of the negative mental health consequences. 
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Protective factors were also identified. Strong social support networks, higher media literacy, 

and critical thinking skills moderated the adverse effects of social media addiction. Adolescents with 

greater perceived social support or critical engagement skills were significantly less likely to 

experience negative mental health outcomes, indicating promising targets for interventions. 

Importantly, digital marketing strategies and platform design elements were found to 

exacerbate addictive behaviors. Design features such as infinite scrolling, push notifications, and 

algorithmically personalized feeds exploit psychological tendencies toward social validation and 

novelty-seeking, reinforcing problematic engagement patterns. Experimental studies demonstrated 

that even minor platform design changes—such as hiding like counts or limiting notifications—could 

lead to reduced screen time and improved mood, highlighting the potential for structural 

interventions at the design level. 

Qualitative studies enriched these quantitative findings by providing nuanced accounts of 

young people's lived experiences. Themes of pressure to curate idealized online personas, fear of 

missing out, and the internal conflict of recognizing yet being unable to escape social media's harms 

recurred across narratives. These accounts vividly illustrate the ambivalence many young users feel 

toward digital engagement: a source of connection and validation, yet simultaneously a driver of 

distress. 

Cultural and gender differences further shaped the relationship between social media use and 

mental health. Studies conducted in collectivistic societies revealed stronger associations between 

problematic social media engagement and psychological distress, suggesting cultural values around 

social harmony and social comparison may intensify these effects. Gender-specific patterns also 

emerged, with females more vulnerable to body image concerns and males more prone to problematic 

gaming behaviors that often co-occurred with social media addiction. 

Age differences were evident as well. Early adolescents (ages 13–15) appeared particularly 

susceptible to the negative mental health effects of social media addiction, likely reflecting 

heightened sensitivity to peer evaluation and identity formation processes during this developmental 

stage. Older adolescents and young adults, by contrast, exhibited greater resilience, particularly when 

supported by strong social networks and critical digital literacy skills. 

The COVID-19 pandemic amplified these patterns. Studies consistently reported dramatic 

increases in social media use among young people during lockdowns, accompanied by parallel 

increases in anxiety, depression, and loneliness. The pandemic context underscores the importance 

of addressing problematic social media use as a public health priority, especially during periods of 

societal disruption. 

Finally, notable gaps in the literature were identified. There is a pressing need for more 

longitudinal research to establish clearer causal pathways and for intervention studies to test the 

efficacy of educational, technological, and policy-based approaches. In addition, relatively few 

studies focused on the potential positive impacts of social media on mental health, leaving an 

incomplete picture of the broader effects of digital engagement. 

Taken together, the findings of this review reveal a consistent and concerning pattern: 

problematic social media use among young people is robustly associated with a range of adverse 

mental health outcomes. Addressing these challenges will require multi-level interventions that not 

only support individual behavior change but also reform the structural features of digital 

environments that promote addictive engagement patterns. 

3.2 Discussion 

The findings of this systematic review underscore the intricate and multifaceted relationship 

between social media addiction and youth mental health. Consistent evidence across diverse 

methodologies and populations highlights that problematic social media use is associated with 
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increased symptoms of anxiety, depression, loneliness, and impaired cognitive functioning among 

adolescents and young adults. This relationship appears to be bidirectional, as longitudinal studies 

demonstrate that not only does excessive social media use predict worsening mental health outcomes 

over time, but pre-existing mental health vulnerabilities can also drive individuals toward more 

problematic usage patterns. Such insights reinforce the conceptualization of social media addiction 

as both a contributor to and a consequence of psychological distress. 

Exposure to harmful online content, including cyberbullying, curated portrayals of idealized 

lifestyles, and materialistic marketing, emerged as a critical mediating factor in the deterioration of 

mental well-being. Repeated encounters with these stressors facilitate downward social comparisons 

and foster feelings of inadequacy, thereby exacerbating symptoms of anxiety and depression. The 

importance of this pathway is further emphasized by evidence suggesting that cybervictimization 

acts as a significant intermediary linking problematic use to deteriorating mental health, particularly 

among already vulnerable youth populations. 

Another key mechanism identified is the role of social comparison processes on social media 

platforms. Youths' exposure to idealized representations of success and happiness fuels upward 

social comparisons, often leading to lower self-esteem and increased depressive symptoms. Notably, 

studies reveal that passive consumption of content—rather than active engagement—tends to 

intensify these negative effects, supporting the argument that not all types of social media use exert 

uniform impacts on mental health. Active, meaningful interaction appears to confer protective 

effects, suggesting that promoting purposeful engagement could serve as a strategic intervention 

point. 

The review also highlighted the moderating role of social support, media literacy, and critical 

thinking skills in mitigating the negative effects of social media addiction. Adolescents and young 

adults with strong social support networks or high media literacy were consistently found to be more 

resilient to the adverse psychological outcomes associated with problematic digital engagement. This 

finding offers a compelling avenue for intervention development, emphasizing the potential for 

educational programs and peer-support initiatives to buffer against the harms of excessive social 

media use. 

Digital marketing strategies and platform design elements such as infinite scrolling, push 

notifications, and algorithm-driven personalized feeds were found to significantly contribute to 

addictive usage patterns. These design features, purposefully engineered to maximize user 

engagement, exploit psychological susceptibilities for social validation and novelty-seeking 

behaviors. Experimental evidence suggests that even minor alterations to platform interfaces—such 

as disabling like counts or limiting notifications—can lead to measurable improvements in user mood 

and reductions in time spent on social media. Thus, structural changes to platform design represent 

a promising strategy to counteract addictive behaviors at the systemic level. 

Qualitative findings complement these quantitative trends by illuminating the lived 

experiences of young users. Themes such as the pressure to maintain an idealized online persona, the 

fear of missing out (FOMO), and the internal conflict between recognizing social media’s harms 

while feeling unable to disengage, capture the psychological toll of persistent digital immersion. 

Such narratives reveal the nuanced, often ambivalent relationships youth maintain with social media, 

oscillating between empowerment and entrapment. 
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Cross-cultural differences indicate that the strength and nature of the association between 

social media use and mental health outcomes vary by cultural context, with collectivist societies 

exhibiting stronger links. Gender differences also emerged, with females more vulnerable to body 

image concerns and males more prone to problematic gaming behaviors co-occurring with social 

media addiction. Age-specific vulnerabilities were noted as well, with early adolescents particularly 

susceptible to negative mental health outcomes compared to older age groups. 

The COVID-19 pandemic acted as an amplifying factor, intensifying digital engagement and 

exacerbating associated mental health challenges. The abrupt shift to online life heightened exposure 

to stressors and limited traditional coping mechanisms, offering a poignant illustration of how 

contextual factors can intensify the risks posed by social media addiction. 

Despite the growing body of research, critical gaps remain. Longitudinal studies are needed to 

establish stronger causal pathways, and greater attention should be given to examining positive 

outcomes of social media use, which were underrepresented in the current literature. Moreover, there 

is a pressing need for intervention studies evaluating the efficacy of design changes, educational 

initiatives, and policy measures aimed at reducing harmful digital engagement. 

Overall, the synthesis presented in this review emphasizes that addressing social media 

addiction among youth requires a comprehensive, multi-level approach. Interventions must move 

beyond individual behavior change to also target the environmental and structural features that 

perpetuate problematic use. Only by integrating individual, educational, technological, and policy-

driven strategies can stakeholders hope to foster a healthier digital ecosystem for the next generation. 

4. CONCLUSION 

This systematic review reinforces the critical understanding that social media addiction poses 

a significant threat to the mental health of young people. Across diverse study designs, geographical 

contexts, and sample characteristics, the evidence consistently demonstrates a link between 

problematic social media use and elevated levels of anxiety, depression, loneliness, and impaired 

cognitive function. The relationship is further complicated by bidirectional influences, where poor 

mental health can both result from and contribute to addictive digital behaviors. Mechanisms such 

as exposure to cyberbullying, idealized portrayals of life, harmful social comparisons, and algorithm-

driven engagement loops amplify these negative outcomes, while protective factors like active 

engagement, social support, and media literacy offer valuable buffers. 

The role of digital marketing strategies and platform design elements emerged as a significant 

facilitator of addictive behaviors, exploiting human tendencies for social validation and instant 

gratification. Experimental studies suggest that simple modifications to platform design could 

mitigate some of these harms, offering a promising direction for technological interventions. 

Cultural, gender, and developmental differences further nuance the understanding of how social 

media addiction impacts mental health, underscoring the need for targeted, context-sensitive 

approaches. 

The COVID-19 pandemic served as a catalyst that intensified both digital engagement and its 

associated psychological risks, highlighting the urgency of addressing this issue through public 

health strategies, policy reforms, and educational initiatives. Although research in this area has grown 

https://ojs.dinamikapublika.id/index.php/heart


  Vol. 1, No. 1, September 2025 

HEART: Health, Extended & Applied Research Trends 

https://ojs.dinamikapublika.id/index.php/heart 

 

 15 

 

substantially, gaps remain, particularly in longitudinal studies, intervention effectiveness trials, and 

investigations into the potential positive roles of social media in youth well-being. 

In light of these findings, a multi-level strategy that combines individual, societal, and platform-

centered interventions is essential. Stakeholders, including policymakers, educators, mental health 

professionals, and technology developers, must collaborate to foster healthier digital ecosystems. By 

prioritizing the mental well-being of young users while maintaining the benefits of connectivity and 

self-expression, it is possible to create a more balanced digital future that supports rather than 

undermines youth development. 
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